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Manitpu iHCTpyMeHTiB nonirpadivHo-0pieHTOBAHOro HoTaTopa

CTPYKTYPOBaHO, B pe3ynbTati 4oro BUAINEHO OKPEMi KOM-
MOHEHTU, NonirpadivyHO-OPIEHTOBAHI BNACTUBOCTI SIKMX Bif-
noBifalTb OAHOTUMNHUM dparmMeHTamM aBTOPCbKOI HOoTaLi
(puc. 1). OB6ymMOBNEHI KOMMOHEHTU MOKIaAEHO B OCHOBY
LiNbOBMX NaniTp iHCTPYMEHTIB (PUC. 2) Npy NPOEKTYBaHHi
cepenoBuLLa HOTHOro pegaktopa ans KBC, aki 3abesne-
YyIOTb NPOCTUIA CNOCI6 KoopAMHaLi Ajil cknaganbHuka npu
niaroToBuj rpadiyHoro o6pasdy dparmeHTa HoTauii Ta no-
[anblioro po3TallyBaHHIO ik 3B’A3aHOro o6’ekra B nybni-
Kauji My3r4YHOro BUAAHHS.
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ornsaa TEXHOJ10T I ABTOMATUSALLIT PO3POBKU
KOPMOPATUBHOIO CTUJIIO

Corporate branding is a key part of the organization’s
culture. Corporate branding helps customers relate to a busi-
ness and identify a wide range of product offers over time.
And, many different services were created for their development.

MeToio po6oTV € Oornan, iCHYIOUYUX TEXHONOrI | BUAi-
JIEHHS IX OCHOBHUX SKOCTEN. [119 LbOro iX MoXHa noainntn

Ha niarpynu, Hanpvknag, BEKTOPHI Ta pacTposi abo yHi-
BepcasbHi Ta cneujanizoBani. CrneujanizoBaHi MaioTb Aeski
onuii yHiBepcanbHUX penakTopiB i A0OATKOBI onuji, SKi
noTpibHi Ona po3pobkyM enemMeHTiB KOpnopaTUBHOIO
cTunio.

YHiBepcanbHuMm pegaktopom € Adobe Photoshop — ue
6HaraTodyHKLOHaNBbHNIA peaakTop Ans poboTn 3 hoTo- 1 Bi-
neodarnamu. BiH ocHaLLLEHWIA BENNKOIO KiNbKICTIO MOXN-
BOCTEW AJ19 OTPUMAHHS BUCOKOSIKICHUX 306paXeHb: MOXIIN-
BiCTb CTBOPEHHS H6araToapoBoro 306paxeHHs 3 MOXJ/IN-
BICTIO pejaryBaHHsI KOXHOrO Llapy OKPemMO; CTBOPEHHS
KOHTYpIB i Piryp pidHMx GOpM; pexrmmM 4acTKOBOI Ta MOBHOT
npo30pOCTi.

OpHUM 3 Npuknagie cnewianisoBaHnx peaaktopis € AAA
LOGO — ue nporpama ofi1 CTBOPEHHS IOrOTUMIB, TaKoX
MOXHa CTBOPOBATWU Bi3UTKM, GnaHku i1 pobutn AusaiiH
KHOMOK Ans cauTiB. TyT € Benuka KinbkiCTb WabnoHiB
npakTuyHo pns 6ynb-aKoi cyvacHoi ranysi AisnbHOCTI.
Takox po3pobsieHo Kifibka BapiaHTiB NePBUHHOIO AN3aiiHY,
KNI MOXHA pefaryBaT Ha BNaCHUN PO3CYA.

MakeTn ona aBTOMaTU30BaHOi PO3POOKN €nemMeHTIB
KOPMOPATUBHOIO CTUJIIO MAIOTb BENMKY KiNbKiCTb KOPUCHUX
eN1leMeHTIB i 3Ha4YHO NnoneriwyTs po6oTy PpOo3pobHMKaM
i NPOCTMM KOpUCTYBa4am.
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KJTACUDIKALIS MEPEXXEBUX 3MI

Generalized and formed the classification of network
media in terms of technical component.

Cy4acHuii cTaH PO3BUTKY TEXHOJIOT i 0OYMOBIIIOE HEOO-
XiOHICTb CMCTEMaTM3aLii BXe CTBOPEHUX BUAIB BUOAHb, SKi






